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SCHOOL ATTENDANCE — IT ALL STARTS AT SCHOOL CAMPAIGN 

Statement by Minister for Education 
DR E. CONSTABLE (Churchlands — Minister for Education) [12.05 pm]: I would like to provide the house 
with a progress report on the government’s strategy to improve school attendance. On Sunday evening, the state 
government launched a new $450 000 campaign called It All Starts at School to convey to young people that the 
path to achieving their life goals begins with regularly going to school. The campaign is part of the government’s 
“Better attendance: Brighter futures” strategy, released last year to improve school attendance across Western 
Australia’s 771 public schools. 

The latest statewide attendance rate for public schools is 91.09 per cent, based on data from semester 1 of 2010. 
This is up from 90.79 per cent in 2008 and 91.04 per cent in 2009. The attendance rate for Aboriginal students 
has increased by 1.25 per cent, from 76.34 per cent in 2009 to 77.59 per cent in 2010. Although small 
improvements have been made, more needs to be done. Missing school adds up. If a child misses an average of 
five days a term through years 1 to 10, that child will miss approximately one year of school. If they miss school 
three days a week through years 1 to 10, this will add up to almost six years of school. 

The “Better attendance: Brighter futures” strategy was formed in response to a 2009 report by the Office of the 
Auditor General entitled “Every Day Counts: Managing Student Attendance in Western Australian Public 
Schools”. One of the Auditor General’s recommendations was that the Department of Education publicise and 
promote the importance of regular school attendance to parents, students and the community. To do this 
effectively, the department commissioned market research. This took the form of focus groups to learn the views 
and attitudes of young people of secondary school age and their parents towards school attendance. The resulting 
campaign has taken these views into account and uses a whole new approach. In television, radio, cinema, 
outdoor and online advertisements, inspirational advocates from the fields of media, sport and trades, among 
other vocations, tell their stories and outline why school is important. These people, including newsreader 
Narelda Jacobs, sports stars Luke Shuey, James O’Connor and Roger Hayden, and Apprentice of the Year, Blake 
McCarthy, volunteered their time to participate in the program, and I thank them for their contribution.  

Complementing the advertising campaign, 10 secondary schools have implemented a new strategy whereby 
students who make significant improvements in attendance and those who have a strong attendance record will 
be offered rewards such as the chance to experience a behind-the-scenes look at the West Coast Eagles operation 
and an insider’s tour of a Perth radio station. Another of the “Better attendance: Brighter futures” strategy’s key 
initiatives is to assist school communities with the most serious non-attendance issues, providing them with 
resources to participate in an attendance improvement measure—AIM—to profile student attendance, and plan 
and implement improvement strategies for the whole school. The total funding for the 40 AIM schools over 2010 
and 2011 is more than $4 million. 

It is important to inspire disengaged young people to be their best, to make the most of their life opportunities 
and to contribute to society. This all starts with regular school attendance. 
 


